
Guide to Gaining
Corporate Sponsorships

(Partnerships)



In this guide we will discuss what the difference is between a
corporate sponsorship and a partnership, how you can create
a proposal that will grab the attention of potential sponsors
and lastly how to secure a long term corporate partnership.
 
To put it simply, a corporate sponsorship is an agreement
between a corporation and another organisation that the
corporation will provide money, products or services to
promote or support the organisation. This is usually a once off
payment/assistance. 
 
A corporate partnership, in comparison, is when two
companies work together in order to share resources,
experience and expertise to achieve mutual goals. This can
become a long term partnership.
 

 

Introduction 
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For an animal charity, a corporate sponsorship or partnership
can provide critical assistance with event costs, funding for
care and rescue services to help save animals’ lives. It can also
assist in raising awareness and credibility for that particular
charity and its causes. 
 
In order to obtain a corporate sponsorship or partnership, you
have to create a proposal document to present to potential
sponsors. A corporate sponsorship proposal is essentially a
marketing document that aims to show potential sponsors
why their company should sponsor the organisation. 
 
It outlines what the expected outcomes will be of any
partnership, how it can benefit both parties, and provides
detailed information about the organisation being sponsored.

So where to start?
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Create a wish list of potential
sponsors that you feel will partner
well with your organisation

Narrow down potential sponsors that would work well with
your organisation. This can include similar target audiences,
reach, mission, brand etc. This will help to ensure that both
your organisation and the potential sponsor will have
potential mutual advantages. 

“The best sponsors have a mission or values that align with
the nonprofit’s mission and values.”

This takes us into our next point which is...

Research potential sponsors and
their possible marketing objectives.

Researching potential sponsors' marketing objectives will
help, when it comes to writing your proposal. For example, if
they are trying to increase their following/engagement on
social media, you could highlight your organisation’s social
media following in your proposal. This is how you can start to
build potential for a long term partnership rather than a once
off sponsorship.

https://www.12australia.com.au/finding-corporate-sponsorship-opportunities-australia/
https://getfullyfunded.com/6-steps-for-finding-corporate-sponsors-for-your-next-fundraising-event/
https://getfullyfunded.com/6-steps-for-finding-corporate-sponsors-for-your-next-fundraising-event/
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Understand CSR and how to use it to
benefit your proposal 

Understanding CSR (corporate social responsibility) can be
useful in helping make your proposal appealing to
corporations. This can be used to communicate what your
organisation can bring and do for their brand image. This
refers to a partnership which can become long term and
involves a win-win situation for both.

CSR is a term that refers to a business positively contributing
to society through supporting charitable and ethical causes.
Businesses can participate in CSR for good PR or to make a
genuine difference. CSR has become increasingly important
for millennials and Gen Z, where their consumer choices have
become dependent on a corporation's CSR practices. 

82.76% of Millennials expect brands to give back to society
and 93% of Millennials also feel better about a company upon

learning about their CSR efforts. 

https://www.ramapo.edu/honors/files/2019/08/Cummings-CA-2017.pdf
https://www.ramapo.edu/honors/files/2019/08/Cummings-CA-2017.pdf
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Understand CSR and how to use it to
benefit your proposal cont.

Aside from consumer power, millennials will make up 75%
percent of the total Australian workforce by 2025. Research
shows that an outstanding two thirds of Millennials would not
consider working for a corporation without strong CSR
practices.

So what does this mean for your corporate sponsor proposal? 
It means you can frame your proposal as a win-win, no brainer
partnership for both you and the corporation. 

Now that you’ve done your research and understand these
ways to appeal to a potential sponsor, you are ready to draft
your proposal document. 

https://www.digitalpulse.pwc.com.au/millennials-five-generations-workplace/
https://www.smartcompany.com.au/startupsmart/op-ed/corporate-social-responsibility/
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Creating your proposal

Creating a proposal that stands out doesn't have to involve
paying someone to create it. There are plenty of free
programs that make this step easy. Canva is an example of a
free design tool that can create a professional-looking PDF
document with little hassle. You can create a free account
here. Presenting a professional and streamlined document to
your potential sponsor will help your organisation to
demonstrate more credibility and legitimacy. 

Open proposal with a professional header  

Use your organisation's letterhead that includes your logo,
business name and contact information. This can once again
be easily created in Canva.

Include an overview about your organisation 

An overview should explain what your organisation is about.
This should include emotive language in regards to the
wellbeing of your animals but should also remain concise and
formal.

In the overview, you can briefly state the current fees involved
with running the organisation and offer insight into your
typical daily operations. 

https://www.canva.com/en_au/
https://www.canva.com/signup
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Creating your proposal cont.

Include an overview about your organisation 

An overview should explain what your organisation is about.
This should include emotive language in regards to the
wellbeing of your animals but should also remain concise and
formal.

In the overview, you can briefly state the current fees involved
with running the organisation and offer insight into your
typical daily operations. 
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Creating your proposal cont.

Include a win-win overview (what will the
sponsor receive?)

Corporation logo on website and socials
Regular newsletter updates regarding the progress of the
charity
The partnership posted on social media

This is where your research into your ideal corporate partners
comes into play. Begin by excitedly and proudly discussing
your community and the corporate’s potential to have access
to this audience.

Other potential benefits to list include:

For example, you could use the following template:

As an added benefit of sponsoring (organisation name), your company
name and logo will be featured on our website which gains X amount
of daily traffic and comprises of (include some details about your
current audience demographic here, that will appeal to your corporate
partner's interests. For example, their geographic location, age, activity
and engagement with your site). 

You will also be featured on our social media, which we are proud to say
currently has X amount of engaged and loyal followers, with our posts
generally receiving (highlight some key engagement figures here).  
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Creating your proposal cont.

Include statistics and examples of reach in your
proposal

Include statistics and examples in your proposal. This assists
in easily conveying important figures to a potential sponsor. 

Eye catching visuals/infographics can be easily created in
Canva. Royalty free high quality images can be sourced from
Unsplash or Pexels. Or even better, you can use your own
photos!

Your proposal should be personalised 

Your proposal needs to be personal/individualised. You should
include photos of the volunteers, photos of the work you do,
and of course photos of the animals themselves.

Anecdotes about the volunteers or animals can be a really
powerful tool to convey what your organisation is about, and
clearly demonstrate the kind of charity your sponsor will
ultimately be investing in. 

Frame this as a chance for the corporate sponsor to be a part
of your organisation's story and mission, appealing to their
desire to leave a positive lasting legacy. 

https://unsplash.com/
https://www.pexels.com/
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Sending your proposal email 

Hello (insert name), 

I am the (insert position) of (insert organisation). (Briefly describe
organisation in two sentences). Our organisation's mission is… 

(Here, you can add a sentence or two about why you got in touch, e.g.
show you have done your homework about their corporation, perhaps
congratulate them on a recent business initiative). 

I am reaching out to you today as I would like to propose a partnership
where (insert their corporation) partners with (insert your organisation)
to meet our shared objectives. 

Our audience comprises... (Sentence or two about your organisation’s
audience). This audience is involved with our organisation because of
(example) and (example). (Briefly describe an activity that your
audience became involved in and the success of this activity e.g. social
media engagement or donations/sales). 

Attached is our partnership proposal document outlining information
regarding our organisation and mutually beneficial advantages of our
establishing a partnership. 

Thank you for your time and let me know if you have any questions.

Regards, 

(sender’s name and any contact details).

Here is a template of an initial email that you can personalise
and send to your potential sponsor:
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After you have sent your proposal 

After you have made your proposal don't overcrowd your
potential sponsor but don't abandon communication all
together. Ways to keep your organisation at the forefront of
their mind include following them on social media, adding
them to your newsletter list or asking them to follow your
blog. 

Hello (insert name)

This is (insert name) from (insert organisation). I’m following up on the
partnership proposal we sent over on (insert date you submitted the
proposal) and wondered if you had the opportunity to consider this
exciting opportunity. 

Our organisation is currently planning (insert an
event/campaign/initiative) that we believe your audience would be
interested in. 

(Possible calls to action)

If you are interested in getting more information you can reply directly
to this email or set up a meeting with me using the link below.

(Insert relevant calendar/meeting booking link)

Thank you for your time. 

Kind regards, 

(Sender’s name and any contact details). 

Here is a template of a follow up email you can use to
prompt a response from your potential sponsor: 



Tarryn & AshErin & Winnie

The Growth Genies is a creative growth agency that
champions freedom, innovation, and curiosity. Regardless of
what stage you've reached on your journey, we are here to
help you identify the opportunities and take the steps to

achieve true growth.
 

We love working with the pet industry for several reasons.
Firstly, because we’re huge animal lovers ourselves. Secondly,

because we see so much potential and space to make a
difference within this thriving industry. 

 
Our services include branding, copywriting, storytelling

strategy, content creation, graphic design, email marketing,
SEO keyword research, marketing automation, system

implementation and much more. 

About Us

www.thegrowthgenies.com

info@thegrowthgenies.com


